Submit Rules Details

REWARDS

It's sunny and warm out so where are you vacationing?

Snap a picture of your vacation at any of our Total Rewards
Destinations for a chance to win 5,000 Reward Credits!

3 ways to snter

Twitter: Include #TRVacationContest and @totslrewards
Instagram: #TRVacationContest

Facsbook: Submit photo by dlicking "Submit® at the top of page.
(Enter once per day)

8 promotion is in nb way sponsoned, andorsed or administersd by, or associated with, Facebook. You understand that you are providing your information to the
kponsor of this contest and not to Facebook The information you provide will only be used to verify your sligibility for the promotion and contact you if you are the
Inner.
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Measures audience
response to what you
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The sum of unique users
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Like, comment, share,
click on embedded link
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